Entrepreneur Project 

Name(s) of Entrepeneur: 

___________________________________________
Organization type:____________________________

Approval Checklist

____ Product

  __________________________
____ Business name__________________________

____Survey Questions or Stock Agreements (copy of)
____ Visual choices ___________ and ___________
 

Format for Written Components:
· 12pt. Type



· Arial font 



· Double-spaced

· Demonstrates a command of the rules governing the English language.
Project Description

1. Choose the type of business organization you will form(76-78).

· Not to exceed 3 members

· See additional information for corporate requirements.

2. Determine what product you will be supplying.

3. Determine the location of your outlet.

4. Create survey questions (at least 10) that will help develop your marketing strategy.

5. Administer surveys.

6. Develop a slogan for your marketing campaign.

7. Develop advertising for your business.

8.  Record and edit your broadcast advertisement.

Writing Format

6
For ALL written components.



Music


6
Include music in your 

broadcast/presentation

Slogan


6
Include a slogan 
Written components

Product description:  Paint me a picture using words!!!

Location of outlet w/ explanation:  You must decide on a location for an outlet (store).  Your outlet must be somewhere in St. Lawrence County and you need to be specific (I want a street address!).  The location cannot be an occupied residence and/or business.  EXPLAIN (give all the reasons) you made this decision.

Organization w/ explanation:  What business organization type did you choose and why?  Addressing advantages and disadvantages will improve your score on this component!

*Structure description:
Use words to paint me a picture of the people involved in making your business successful.  

Who is in charge?

How many employees?  




What jobs need to be done?  

  

What days/hours/shifts are being worked?

Rationale:  
Why is this a good idea?  
You will want to introduce significant assumptions about the market (determinants) you are dealing with.  Needs and wants in N.N.Y., competition and/or substitutes, income levels, consumer tastes, etc.

***RULE OF THUMB: you have written “enough” when you have clearly addressed the outlined tasks however, multiple paragraphs are assumed in each of these writing tasks.
Advertisement Development


Once you have completed developing a business idea you need to create an advertising strategy.  As we all know there is tremendous variety out there when it comes to advertising, 

BUT… 

· What form is best for your particular business venture?

· What demographic will your advertisement be aimed at?

· What will make people take notice of your advertising?

· Before you invest time and money to develop your advertising, who is your audience and what will they be moved by?

These are the kinds of questions you will be looking to get answers for through your surveys.

*Survey forms:
The purpose of surveys is to gather information from the Madrid-Waddington community that will help you to develop an effective marketing campaign. Surveys should be short, but not too short.  No more than 20 questions, no less than 10.  You must get feedback from students of every grade and gender (at least one male and one female, 6-12).  Additional family, friends, teachers, etc. can also be very helpful in guiding the direction of your advertisement campaign.  The purpose of the survey is to find out the best way to advertise, NOT to further develop your product!!!  (Listen closely for further explanation.)
*Corporations:  Business organizations in the form of corporations provide unique opportunities for those involved.  This project will make the following exceptions for corporations:

· Exempt from structure description

· Exempt from survey & analysis
(cont’d on next page)
Those choosing to form corporations will have to complete 50 Stockholder Agreement forms.  (Listen closely for further explanation).

You must develop at least TWO from the list below:
A.    Sign:  Just like we would find outside your business and/or 
along the road leading to it!!!  Aesthetics, aesthetics, aesthetics!
B.
Print Advertisement:  An example of what you would submit to a local newspaper or post on a community bulletin board.

C.
Broadcast Advertisement:  
An example of what we’ll see on the local television station or hear on the local radio station.  Commercials must be at least 45 seconds in length but CANNOT exceed 90 seconds!!!  QUALITY will be assessed as well so make sure to EDIT.






















